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Technology has not increased carpooling

> 49% decline
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NuRide rewards you for taking “greener” trips
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Get Rewards for Greener Trips

Get rewards when you walk, bike, telecommute, carpool, vanpool, ‘ \
take a subway, train, bus, ferry or even work a compressed week. _ see rewards \
Its free and easy to do! |

59,024 NuRide members

39,125 walking trips

67,060 biking trips

66,717 telecommutes

3,895,873 carpool & vanpool trips
390,366 bus trips

118,208 subway, light rail & train trips
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sign up today!



“Greener” trips include
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carpooling and taking public walking, biking and
vanpooling transportation telecommuting



The nation’s largest rewards program for greener tr Ips

nuride

e 10 U.S. markets
e 59,000 commuters

* 5.2 million reduced car trips
e 135 million reduced miles (VMT)
e 62,000 tons of emissions prevent ’
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$2.5 million in rewards provided by 400+ terrifics  ponsors

6 - @
1-800-flowers com. Applebees ~ Brookstone

EVERY SEASON STARTS AT

o 0
DICK’S FlooNuTs SN

SPORTING GOODS

Wy o=

") )
%& @mb;@&}c A
MEXICAN GRIT

@ SHOPPERS.




View video




Rewards influence behavior change

m 58% joined because of rewards

ﬂ 48% previously drove to work alone



Rewarding all modes results in a bigger database

~50% of members take non-carpool trips



Bigger database results in more carpool matches

Need match Found one Thanks for
match, bye!

Rewards! I'll
stick around




Rewards result in happy, loyalty commuters

83% share rides “more” or “much more”

56% of have been active > 1 yr



Loyal happy commuters refer their friends

30% of new members

came from referrals and they were ...

ﬁ-:; n)))) 45% more active than non-referrals



Rewards = loyalty ... even in bad times

record unemployment
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Rewards = loyalty ... even in bad times
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Rewards = loyalty ... even in bad times

Visits nuride.com erideshare.com rideproweb.com rideshareonline.com
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Rewards = valuable measurement for regional reporti  ng
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Select NuRiders Select Date Range

. m
Affilated with: [EUREEE] ion Time period: AGIIUEE S Fr0| I I " H O e
Who live. in w | Any regi Start date:
Who commute: R w | Any region End date: TO . Work
.

Promotion Any

Mode: Carpool
Vehicle: 2004 Honda Civic

m

SUMMARY REPORT ¢ print report Total NuRiders = ) g
= .
Hofiders Total NuRiders Passengers: Bill & Tom
New NuRiders 8.477 (42% additionality) 46,0
Total NuRiders 45195 (56% additionality) :3—ggg
d .
Total Active NuRiders (#) 20501 (41% additionalty) 43,000 COl | |pany I B M
Total Active NuRiders (%) 45% 42,000 I
i Date: 12/15/10
Avg age (years) 38.3 39,000 N
Iale / female 45%155% 38,000
Time: 8:05 am
' , . EEEREERE R E ime: . a
Trips & Reductions Al trips - Trips with <5« 5 & 5 5 3 £ 3 © 2 % 3 %
~ 3 =3 o a
Alltrips 1,083,235 1,033,570 e T
. Months
Avg trip distance (miles) 260 247
Avg vehicle occupancy 24 23
Reduced car trips 1,323,079 1,095,637 B
Reduced miles (VMT) 35,442 589 27,505,189 Reward : 100 pOI ntS !
Reduced car starts (VT) 786,880 639,846 3
— M ¢
Gallons of gas saved 1,677,448 1,294,826 Radusad mles (VT) = cumihive: o i3
Reduced NOx (tons) 3.25 18.04
Reduced VOC (tons) 295 17.80 Reduced Miles (VMT) - Cumulative
Reduced CO2 (tons) 16,438.99 12,689.40 96,000,00
90,000,000
T 485 Sz
‘otal reduced emissions 16,485.17 12,725.23 85,000,000
80,000,000
75,000,000
Rewards Total Per NuRider 70,000,000
Money saved $6,568,458 $320 65,000,000
Points earned 165,819,460 8,088 60,000,000
55,000,000
Rewards redeemed $461.864 §22
47,850,000 >

Done e O




Self-contained

Sustainable rewards are sponsored —

Tickets to event

10% off vacation

SUSTAINABLE

* Provided by sponsors
* Large/unlimited inventory

» Ongoing not one-time

not purchased

@ UNSUSTAINABLE
* Must be purchased

* Limited quantities

» Unrealistic expectations

e Attracts fraud

$ off food

v

Practical



Periodic raffles and prizes do not constitute arew  ards program

15% of active members

entered a raffle whereas ...

60% redeemed a reward



Sponsored rewards count as CMAQ local match — saving state $

$5831O74 In sponsored

rewards in 2010



Sponsored, ongoing rewards work because they ...
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Influence behavior change

Build bigger databases for more carpool matches

Create happy, loyal “green” commuters who tell their

Result in valuable measurement

Must be ongoing & paid for by sponsors = CMAQ local

friends

match!



